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Welcome

We're delighted to unveil the eighth edition of the Brand Book. The Brand Book
provides a penetrating insight on how the technology is changing the world, where the
brands are playing a critical role in the over-crowded market place with their various
services offerings. This research-driven Book brings unique reference materials on the
ICT sector, where the technology leaders speak on their experience cell and chalk out
annual strategies to reach out to the CXO community.

Putting together this issue has made us happy. As we went through various
strategies planned by the corporates for addressing the industry at large, we realized that
most of the companies have different go-to-market approach to address the customers
and it is never the same. The year 2019 is the tr tive year to conti on the
transformation path and expand even more into adopting cutting edze immersive
technologies. I envision four emerging technology areas that will significantly impact
our lives in 2019, this includes, the Internet of Things and Smart Cities, Artificial
Intelligence (AI), Quantum Computing and Cybersecurity (and Risk Management).

The 8th edition of the Brand Book provides an extremely compact presentation of
several brands, which are most useful branding concepts and best practices followed
by the corporates on the essential principles of branding like their brand strategy, brand
portfolios, and brand building in various spaces and verticals. This will also throw light
on how the Disruptive teclmologies involve in disruptive business models, which can
undenmine the advantages of incumbents.

Many corporations, organizations and agencies have continued to be breached
throughout 2019 despite cyber-security investments on information assurance. The
cyber threats grow more sophisticated and deadly with each passing year. In this year
we will be facing a new and more sophisticated array of physical security and cyber-
security challenges (including automated hacker tools) that pose significant risk to
people, places and commercial networks. The physical has merged with the digital in
the cyber-security ecosystem. The more we are digitally interconnected in our work and
personal lives, the more we are vulnerable. Now everyone is connected with anything,
is a target and this will have significant mpact in our lives in 2019,

In the Brand book we have taken utmost care to feature rightful recognition of
companies which have made their presence strong to expand their business and services
across the country and recognised them in two different categories - the Most Trusted
Company and Most Admired Brands. The survey and related data modelling quantify
consumer perceptions of product and services, preference and trust in after sales
services, and the future of their connected lifestyles.

The Indian ICT marketplace is further going to experience very rapid diffusion in
the coming decade. There is no doubt that digital technology helps to open new doors to
innovation. At the same time digital transformation is on top of the agenda for the CIOs
in 2019. They revel digital business is one of the core mvestment area for CIOs. Forty-
six percent plan to increase their i it in digital busi initiatives. Core system
mmprovements and transformations, such as legacy modernizations are becoming more
imp ortant.

A survey was conducted by interviewing 1000 CIOs on 10 different verticals in
India, and the revealing facts are very interesting. IT/ITES organizations are already
experimenting with technology, including chatbots and other Al tools, in search of
enhancing the automation quotient. They are nnning pilot projects and seem well on
course for adoption. The survey results, Robotic Process Automation (RPA) at 43%,
Artificial Intelligence (AL) at 32% and Intemet of Things (IoT) at 32% are among the
most likely technology areas to see the most significant investments. They also view
IT governance and risk as one of the top chall for their organizations as far as
complexity and priority are concemed. We have published this in a separate section -
“Eminent CIOs of India™. The objective of this survey was to assist CIOs along with
other IT leaders to prepare themselves for radical changes in the sector so that they are
not left behind. Most businesses that have solid business plans from Chief Information
Mnvestment/ Involvement officer and good management are growing. Most CIOs today,
desire to have more control on their company s technology.

Keeping you up-to-date on the latest news, covering major trade shows and latest
happenings in the industry, let me take this opportunity to say “Thank You™ to our valued
readers, we have accomplished so much just becanse of you. Thank you again for taking
the time for voting and giving us your valuable feedback on the survey. We hope to
connect you to a larger community and make sure to stay tuned for more information by
following us on Facebook, Instagram and Twitter on mybrandbook. co.in.

Thank you for being the best readers ever!

Dr. Deepak Knmar Sahu
Publisher & Editor-in-Chief
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Today's world nuns on rapid, exponential and, above all, perpetual
hange. The solution is not ther industrial revolution, but a
wholesale digital transformation in both the things we make and the
way we make them. This 15 the New: This 1s Indusiry X.0 and it is
beyond Industry 4.0. The need of the hour is to understand on how
the customer requires their digital experience to be. As the momentum
takes its speed, India 1= transforming at scale and speed and has
the potential to be a $ 6 tnllon economy by 2027, with half of the
opportunity originating in new digital ecosystem.

Every technology movement generates new challenges and the
automation of virtually all business processes and the mcreasing
digital conmectedness of the entire vahie chain create agility, at the
same lime there i2 increase in the cyber-security risks and threal levels,
Everyone nust make cyber-security as a top priority. A survey says
69 of organisations don’t believe their antivirus can stop the threats
they are secing. India is among the top 5 countries in the world to
be attracted by ransomware and malware, simce 90% of organizations
are unaware of all devices connected to their networks and 41% of
organisations m India have expenenced a malicious breach.

The teclmology team in the organisation has to mita
confidentiality, integrity, and availability of data in all these contexts:
on premises, in the cloud, and in hybrid environments, Since, the
systemns are being opened in ways that they weren't before.

The Brand Book 1= positioned as the nltimate vehicle for the
corporates to position their brand and product identity. The 8th edition
of the Brand Book is focussed on the feedback from the Vendors as
well as the Industry CIOs commumity, They are constantly on the
look-out for futuristic technologies to challenge the status-quo, cut
costs, boost revenues, generate process efficiencies and facilitate the
development of new products and services by contmuing the tum
towards digitization and differentiation. We are working toward our
goal of achieving a mable busi dule for the vendor and
pariner eco-systen.

Technology is a new baitleground for CIOs. The mdustry is
going for a Big Switch, the promise could be cloud computing means
we would be buying IT like eleciricity. That didn't happen nor will
it. The reality is cloud is an enabler and it is now enabling the next
advancements that include the Internet of Things and edge computing,
Both will challenge and push past the cloud m mnportance.

The biggest challenge for all busi 15 both high-tech and
otherwisewill continue to come from the forces of creative destruction.
Now the question 15, who will own the Infrastructure-as-a-Service or
cloud market over the long term is still up in the air. Another challenge
is the hyper-converged infrastructure and software-defined networking
are changing the cloud dynamics and legitimizing the argument that
on-premises may actually prove lo be more cost-effective than pure
public cloud deployments.

Secondly, with ever increasmg threat, the role of the chief
information Security Officer (CISO) 15 constantly confronted by ever-
increasing and sophisticated cyber-attacks. The tech-trend section
will give a clear idea on how the technologies are evolving around us,
Having seen and learned over the years from the front lines of global
concem on cyber security, readers will gam insights on recent threats
targetmg orgamzations and leam on how lo better protect networks
from the market-scape section of the Brand Book.

Fmally, technology iz progressing rapidly. and is changing the
way we live, work and play. New inventions are happening, and new
paradigms are bom almost every day being disrupted by cutting edge
technologies.

Thank you once agam for your active participation and valuable
contribution for the Brand Book and we will be looking forward to
continue working proactively with you.

S. Mohini Ratna
Editor
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Branding is essential for every organisation and is part of marketing practices where the company
creates its name and recognition. This helps to identify a product and distinguish it from other products
and services. Branding is absolutely critical to a business because of the overall impact it makes on a
company. In the world of technology, digitization has created tremendous opportunities. Consumers are
increasingly empowered by disruptive technologies that brings a wider choice to brands but brings new

challenges to employees. It is of utmost importance for the organisations to generate future businesses in
the industry to order to be established in this over crowded marketplace. It is a fact that, once a brand is
well-established, the word of mouth will be the company’s best and most effective advertising technique.




1. APPLE INC.

TiM COOK

CEC - Apple Inc.

KEY DIFFERENTIATOR: The Brand Apple is all about

Quality, Signature and Loyalty to its niche premium

clientele. Apple’s strategy has always been termed as a

one-size-fits-all approach, but the company’s localized

branding approach for the countries and markets it

operates in, makes it a successful brand worldwide. Not

only does Apple attract consumers with its global branding consistency and
sleek products, but it also caters to buyers” emotions,

PRODUCTS & SOLUTIONS: iPhone smartphone, iPad tablet, Mac PC, iPod
portable media player, Apple smartwatch, Apple TV digital media player,
Apple AirPods wireless earbuds, macOS & 108 operating systems, iTunes
media player, Safari web browser, Final Cut Pro, Logic Pro, iTunes store,
the 108 App Store, Mac App Store, Apple Music, Apple TV+, iMessage, and
iCloud

BRAND VISIBILITY: Apple today is not only one of the strongest brands
globally but is also the greatest marketers of all time. In August of 2018, the
Cupertino, California based company made history when it became the first
US Company worth $1 trillion. India is an important market for the company.
According to Counterpoint Market Research, Apple had a 1.2% market share
in India at the end of 2018, with sales pegged at 1.7 million units.

2. GOOGLE LLC

SUNDAR PICHAI
CEO
KEY DIFFERENTIATOR: Google is an American
multinational technology company and is considered
one of the Big Four technology companies, alongside
Amazon, Apple and Facebook. In August 2015, Google
announced plans to reorganize its various interests as
a conglomerate called Alphabet Inc, and so Google
will continue to be the umbrella company for Alphabet’s Intemet interests,
On March 19, 2019, Google announced that it would enter the video game
market, launching a cloud gaming platform called Google Stadia.

PRODUCTS & SOLUTIONS: Search Tools (Google Search, Google Images,
YouTube, Google News, Google Assistant, Google Analytics), Advertising
Tools & Services (Google Ads, Google AdSense), Communication &
Publication Tools (Google Docs, Google Drive, Google Calendar, G Suite,
Gmail, Blogger), Development Tools, Map-related products (Google Maps),
Operating Systems (Android, Chrome 08), Nexus Tablets, Chromecast,
Google Glass, Google Pixel smartphone.

BRAND VISIBILITY: As of 2017, Google is the most valuable brand in the
world. Google.com is the most visited website in the world, while several
other Google services also figure in the top 100 most visited websites,
including YouTube and Blogger.

3. TATA CONSULTANCY
SERVICES LIMITED

RAJESH GOPINATHAN

CEO & MANAGING DIRECTOR

KEY DIFFERENTIATOR: Tata Consultancy Services
helps customers achieve their business objectives
by providing innovative, best-in-class consulting,
IT solutions and services and to make it a joy for all
stakeholders to work with it. It is a subsidiary of Tata Group and operates in
147 nationalities across 46 countries. It has a total of 58 subsidiary companies.

PRODUCTS & SOLUTIONS: Outsourcing, Consulting, Managed Services,
TCS BaNCS and TCS MasterCraft

BRAND VISIBILITY: TCS is today working with the world’s largest companies
to help them reimagine their business models, products and services and
workplaces in all industries. The company continues to invest heavily in its
brand presence worldwide.

TCS has recently reclaimed the status of the country’s most valued firm by
market valuation, surpassing Reliance Industries Ltd (RIL). Italso announced
its FY'19 Q3 results posting 24 percent year-on-year (YoY') rise in profit at Rs
8,105 crore. In April 2018, TCS became the first Indian IT company to breach
$100 billion market capitalization, and second Indian company ever after its
mi-cap stood at Rs 6,79,332.81 crore ($102.6 billion) in BSE.

4. INFOSYS LIMITED

SALIL PAREKH

CEO

KEY DIFFERENTIATOR: Infosys Limited (formerly
Infosys Technologies Limited) is a global leader in
next-generation digital services that provides business
consulting, information technology and outsourcing
services. It is the second-largest Indian IT company by
2017 revenues and 596th largest public company in the
world based on revenue. On September 28, 2018, its market capitalization
was $44.32 billion. It enables clients in 45 countries to navigate their digital
transformation. It has a growing global presence with 217,700 employees
and has globally 82 sales & marketing offices and 123 development centers.

PRODUCTS & SERVICES: Outsourcing, Consulting, Managed Services,
Infosys Finacle, NIA — Next Generation Integrated Al Platform (formerly
known as Mana), Infosys Information Platform (IIP) - Analytics platform,
EdgeVerve Systems (which includes Finacle, a global banking platform),
Panaya Cloud Suite, Skava

BRAND VISIBILITY: Infosys Technologies in 2011 introduced a new brand
positioning and vision statement and said that it is stepping into a whole new
phase that it described as Infosys 3.0. The idea is to move from a technology
solutions company to a business solutions company and help customers build
the enterprise of tomorrow.

5. SAMSUNG ELECTRONICS
CO. LTD.

KOH, DONG JIN

PRESIDENT & CEO (MOBILITY DIVISION)

KEY DIFFERENTIATOR: The vision 2020 for Samsung

is to be at the core of its commitment to create a

better world full of richer digital experiences, through

innovative technology and products. With the success of

its electronic business, Samsung has been recognized globally as an industry
leader in technology and is now ranked as a top 10 global brands.

PRODUCTS & SOLUTIONS: Semiconductors, Solid State Drives, DRAM,
Telecommunications Equipment (phones, headphones, televisions and Blu-
ray players), Home Appliances (refrigerators, ovens, washers and vacuums),
and Computing (laptops, tablets, printers and desktops).

BRAND VISIBILITY: Samsung has proven itself in electronics as a global
leader in technology and innovation. For over 70 years, Samsung has been
dedicated to making a better world through diverse businesses that today
span advanced technology. India is an important market for Samsung, and the
brand is fulfilling its commitment towards ‘Make for India’. The company
said that as per GFK, it had a 68 9% volume share and 65.9% value share in
the premium segment in January-March quarter. It has launched a nationwide
digital campaign, #IndiaReady Action, empowering Gen Z and millennials to
break stereotypes about India.

6. DELL TECHNOLOGIES INC.

MICHAEL DELL
FOUNDER & CEQ
KEY DIFFERENTIATOR: Dell Technologies Inc. is an
American multinational corporation operating i the
information technology industry. It is committed to
transforming businesses, shaping the future of innovation
and developing teclmologies to drive lnman progress.
Dell operates under 3 divisions - Dell Client Solutions
Group that produces desktop PCs, notebooks, tablets, and peripherals, such
as monitors, printers, and projectors under the Dell brand name; Dell EMC
Infrastructure Solutions Group that sells storage solutions; and VMware, a
publicly traded company focused on virtualization and cloud infrastructure.
In addition, Dell also owns 4 separate businesses - RSA Security, Pivotal
Software, SecureWorks, Virtustream, and Boomi, Inc.

PRODUCTS & SOLUTIONS: Personal computers, Data Protection, Dell
Technologies Cloud, Servers, SAN storage, NAS storage, Networking,
Computer software

BRAND VISIBILITY: In 2016, after Dell completed the acquisition of EMC,
Dell came to be globally known as “Dell Technologies”, except for the bit
of Dell that sells PCs, which was called “Dell”, and the bit that sells to the
enterprise, which was called “Dell EMC". On December 28, 2018, Dell
Technologies became a public company.



14. VODAFONE IDEA LIMITED

KUMAR MANGALAM BIRLA
CHAIRMAN
KEY DIFFERENTIATOR: Headquartered in Mumbai,
Maharashtra, Vodafone Idea has 35.61% market share
in India with 418.745 million subscribers, making it the
largest mobile telecommunications network in India and
second largest mobile telecommunications network mn
the world, as of December 2018 Vodafone ldea has a
broadband network of 340,000 sites, distribution reach of 1.7 million retail
outlets. It owns spectrum in 900 MHz, 1800 MHz 2100 MHz, 2300 MHz
and 2500 Mz bands across the country and offers 4G LTE services on its
own spectrum in all the telecom circles. The telecom major announced its
network consolidation across 8 telecom circles within five months, easing out
network issues faced by consumers and also enhancing its 4G coverage. It
also deployed technologies such as massive MIMO, small cells, TDD sites to
enhance coverage and network capacity in Mumbai and Delhi,

PRODUCTS & SOLUTIONS: Mobile Telephony, Wireless Broadband
BRAND VISIBILITY: On 31 August 2018, Vodafone India merged with Idea

Cellular, and was renamed as Vodafone Idea Limited. However, the merged
entity continues using both the Idea and Vodafone brand.

15. HP INC.

DION WEISLER

PRESIDENT & CEO

KEY DIFFERENTIATOR: Hewlett Packard Inc. (formerly

known as Hewlett-Packard) is an American technology

company, which develops personal computers (PCs),

printers and 3D printing solutions, it has managed

to retain its position as the no. 1 across all product

categories. The reason of success behind it is to keep

reinventing products with a vision to create technology that makes life better
for everyone and everywhere, around the globe.

PRODUCTS & SOLUTIONS: Personal Computers (Desktops & Laptops),
Printers, Digital Press, 3D Printers, Scanners, Copiers, Displays.

BRAND VISIBILITY: In November 2015, Hewlett-Packard was renamed to
HP Inc., after the company enterprise business was spun off and renamed
Hewlett Packard Enterprise. Talking of the India market, HP iz betting big
on premium laptops to drive sales as the company sees a surge in demand for
these devices. This comes in the wake of the launch of its premium Spectre
range comprising of HP Spectre Folio and HP Spectre x360 in the country. It
has also signed a pact with Andhra Pradesh Innovation Society and Andhra
Pradesh Economic Development Board to build a Center of Excellence to
accelerate adoption of 3D printing.

16. INTERNATIONAL BUSINESS
MACHINES CORPORATION
(IBM)

GINNI ROMETTY
PRESIDENT & CEQ
KEY DIFFERENTIATOR: IBM is an American
multinational information technology company that
provides integrated solutions and leverages Information
Teclnology and knowledge of business processes. IBM features among the
30 companies included in the Dow Jones Industrial Average and is one of the
world's largest employers (with over 3,80,000 employees as of 2017). IBM’s
shares traded at over $125 per share, and its market capitalization was valued
at over US$113.9 billion in September 2018.

PRODUCTS & SOLUTIONS: Computer Hardware (IBM's POWER
microprocessors, , Middleware, Software, Hosting, Consulting Services,
Cloud Computing (IaaS, SaaS and PaaS), Cogitive Computing, Data &
Analytics, Intemet of Things, IBM Watson, Security (IBM Secure Blue
encryption hardware), All-flash Arrays, IT Outsourcing.

BRAND VISIBILITY: IBM has been known as the ‘Big Blue’ in part due to
its blue logo and color scheme and has carved out a valuable brand identity.
The company has recently acquired Red Hat and to help fund its $34bn
acquisition, it has sold $20bn in bonds.

17. HEWLETT PACKARD
ENTERPRISE (HPE)

ANTONIO FABIO NER!
PRESIDENT & CEO
KEY DIFFERENTIATOR: Hewlett-Packard Enterprise
(commonly referred to as HPE) is an American
multinational company headquartered in San Jose,
Califomia. It was founded on 1 November 2015 after
its split as from the Hewlett-Packard Company. HPE enables customers to
accelerate business outcomes by driving new business models, creating new
customer and employee experiences, and increasing operational efficiency
today and into the future. On December 4, HPE reported FY 2018 net revenue
of $30.9 billion, up 7% from the prior year period. In just a span of two years,
after it was formed, it acquired companies like Silicon Graphics International,
SimpliVity, Nimble Storage, BlueData, and RedPixie.

PRODUCTS & SOLUTIONS: Servers (ProLiant, Synergy), Storage (HPE
3PAR, Nimble Storage, HP XP), Networking (Aruba Networks), Hybrid
Cloud (GreenLake), Consulting & Support, Financial Services.

BRAND VISIBILITY: In early March, Hewlett Packard Enterprise moved its
headquarters from Palo Alto to San Jose, eighty years after Bill Hewlett and
Dave Packard first set up the company in a little garage in Palo Alto. The
new state-of-the-art headquarters offers enhanced benefits for its employees,
while also celebrating its rich history as a company.

18. INGRAM MICRO INC.

ALAIN MONIE

CEQ

KEY DIFFERENTIATOR: Ingram Micro is a Chinese-

owned distributor of Information Technology products.

It today operates in 52 countries, working with 30K+

Associates. It delivers a full spectrum of global

technology and supply chain services to businesses

around the world Deep expertise in  technology

solutions, mobility, cloud, and supply chain solutions enables its business
partners to operate efficiently and successfully in the markets they serve.

PRODUCTS & SOLUTIONS: Software, Services, Technology Services,
Cloud.

BRAND VISIBILITY: Ingram Micro came under the control of HNA Group
in December 2016, following the completion of a US36 billion acquisition
which was first announced in February that same year. The strategic reason
for the transaction was to reach “business opportunities in emerging markets,
which have higher growth rates and better profitability.” However there are
talks of the company apparently going under a new ownership, if reports are
to be believed. Cloud continues to be a key focus area for Ingram Micro and
over the past few years the company has made several sirategic investments in
its cloud business, including its proprietary Cloud Marketplace, CloudBlue,
cloud enablement services etc.

19. CISCO SYSTEMS, INC.

CHUCK ROBBINS

CEO & CHAIRMAN

KEY DIFFERENTIATOR: Cisco Systems, Inc. is an

American  multinational technology conglomerate,

headquartered in San Jose, California. Cisco Systems’

products and services focus upon three market

segments—enterprise  and  service provider, small

business and the home, As of 2017 Cisco Systans shares

are mainly held by institutional investors (Vanguard group, BlackRock, State
Street Corporation and others.

PRODUCTS & SOLUTIONS: Networking Hardware (Routers & Switches,
1P cameras, VoIP, Indoor Wi-Fi Access points), Enterprise Network Security,
Telecommunications Equipment, Collaboration (Unified Computing, call
center systems, [P video & phones, TelePresence).

BRAND VISIBILITY: It is playing its part in ushering a new wireless era with
Wi-Fi 6 BY extending its most extensive campus networking portfolio by
delivering a campus core switch purpose-built for cloud-scale networking For
the fiscal year 2017, Cisco reported eamings of US$0.1 billion, with an annual
revenue of US$49.3 billion, an increase of 2.8% over the previous fiscal cycle,
Cisco's shares traded at over $43 per share, and its market capitalization was
valued at US$213.2 billion in September 2018. As of lune 2018, Cisco Systems
ranked 444th on Forbes Global 2000 list, with $221.3 billion market cap.



TRUSTED
7. MICROSOFT CORPORATION

SATYA NADELLA
CEO
KEY DIFFERENTIATOR: Headquartered in Red d
Washington, Microsoft, an American multinational
technology, was founded by Paul Allen and Bill Gates.
In 2018, Microsoft swpassed Apple Inc. as the most
valuable publicly traded company i the world after
being dethroned by the tech giant in 2010 and in Apnl
2019, Microsoft became the third U.S. public company to be valued at over
31 trillion after Apple and Amazon respectively, reaching the trillion-dollar
market cap in 2018.

PRODUCTS & SOLUTIONS: Windows Office Servers, Skype, Visual Studio,
Xbox, Surface, Azure, Bing, LinkedIn, Office 365, OneDrive, Outlook.com,
Microsoft Store, Windows Update, Xbox Live, Microsoft Kaizala,

BRAND VISIBILITY: Microsoft is best known for its software products -
Microsoft Windows, Microsoft Office and Internet Explorer. Its mission is
to empower every person and every organization to achieve more. Talking
about the India market, Microsoft is evaluating to increase its datacenter
capacity given the traction it is receiving. Two years after it first appeared,
Microsoft’s mobile messaging app Kaizala that was launched for customers
in India, s now available to all Office 365 users globally. This is Microsoft's
first instance of a *Made for India’ product being exported to other countries.

8. BHARTI AIRTEL LIMITED

GOPAL VITTAL

CEO

KEY DIFFERENTIATOR: Bharti Airtel, an Indian global

telecommunications services company based in Delhi is

the third largest mobile network operator in India and

the ninth largest mobile network operator in the world

with over 293.79 million subscribers. It had over 413

million customers across its operations at the end of
March 2018,

PRODUCTS & SOLUTIONS: Fixed Line Telephone, Mobile Services (GSM,
3G & 4G LTE), Broadband, Voice Services, Satellite Television, Digital
Television, Internet Television, Airtel Business (that includes voice, data,
network integration, datacenter & managed services, enterprise mobile
applications and digital media), Airtel Payments Bank (a subsidiary of Bharti
Airtel), Airtel Money (the e-wallet of Airtel Payments Bank), IPTV.

BRAND VISIBILITY: Airtel operates today in 16 countries across South Asia
and Afiica, and also in the Channel Islands. It had always adopted various
cutting edge strategies to be one step ahead of competition, from acquiring
regional operators in its early years, rebranding entire operations under
one umbrella to outsourcing activities to various corporations. Airtel India
at present is the second largest provider after Vodafone Idea Ltd of mobile
telephony and second largest provider of fixed telephony in India.

9. WIPRO LIMITED

AZIM PREMJI

CHAIRMAN

KEY DIFFERENTIATOR: Wipro Limited is an

Indian Information Technology Services corporation

headquartered in Bengaluru, India. It is a global

information technology, consulting and outsourcing

company with services spanning financial services,

retail, transportation, manufacturing, healthcare services,

energy and utilities, technology, telecom and media It has over 160,000
dedicated employees serving clients across six continents,

PRODUCTS & SOLUTIONS: IT Services, Consulting, Outsourcing, Managed
Services

BRAND VISIBILITY: In 2013, Wipro separated its non-IT businesses into
separate companies. In the IT business space, Wipro is fast leveraging artificial
intelligence, blockchain and robotics and in line with it, the IT services major
has launched its industrial intemet of things (IIoT) centre of excellence
(CoE) in California, Bengaluru and Kochi. In a recent announcement, sought
shareholders’ nod for up to Rs 10,500 crore share buyback offer. This is Wipro's
third buyback programme. The company also sought shareholders” approval
for the appointment of fonmer SBI chairperson Arundhati Bhattacharya as an
mdependent director on its board. It has posted IT services revenues of $8.12
billion in 2018-19, up 3.8 per cent over the preceding financial year.
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Most Trusted Brands.

THE METHODOLOGY

Our methodology seeks to provide a rich and insightful analysis of your |
picture of how your brand is contributing to business growth in the industry
practices on their marketing initiatives. Things like brand awareness, engage
between campaign and sales, conversions — are all very important.

VARINDIA has been a pioneer in brand evaluation since 1999; we have a
brand valuation which is influencing the industry, society and the busine
strong brands influence customer choice and create loyalty.

A distinguished panel of the industry’s topmost ClOs, CEOs, and analys
editorial board scrutinized the list throughout the year. The list intends to |
Trusted Companies, whom you can trust, and who are continuously deliver
performance, agility, higher availability and have vastly improved the Product «
the list of Most Trusted Companies where the Brand's strength measures the .

Today, consumers have unlimited freedom and choice over
the content they wish to view from social media platforms
like Instagram, Facebook and YouTube. This creates a problem
for brands. It is therefore never advised to corporates to
fully depend upon the social media to scale their marketing
campaigns, like a few companies have been observed that they
prefer their new products solely to be on the social media.

Brands have the power and influence too. The brand valuation
methodology followed by the Brand Book seeks to provide a rich
and insightful analysis of your brand, that includes building
knowledge, increasing brand awareness, after sales support,
R&D etc, and providing a clear picture on how your brand is
contributing to business growth.

The recipients of the Most Trusted Company are
acknowledged for their efforts, achievements and touched the
industry benchmark in terms of performance.

We would like to acknowledge the efforts of the corporates
in sharing their valuable inputs related to their various best
practices. The feedback is valuable and can provide important
insights for you to consider as the industry is always on the
lookout to adopt newer marketing strategies.

Let us have a look into these top 25 Brands that made it big
with their newer marketing strategies to influence the Indian
ICT Industry.
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11. TECH MAHINDRA LIMITED

C. P. GURNANI
CEO
KEY DIFFERENTIATOR: Tech Mahindra Limited is an
Indian multinational provider of infonnation technology
(IT), Networking Technology solutions and Business
Process Outsourcing (BPO) to various industry verticals
and horizontals and is headquartered at Pune. Part of the
Mahindra Group, Tech Mahindra is a US34.9 billion
company with over 121, 840+ employees in more than 60 countries. Tech
Mahindra is the highest ranked Non-U.S. company in the Forbes Global
Digital 100 list (2018) and in the Forbes Fab 50 companies in Asia (2018).
It is part of the USD 21 billion Mahindra Group. It lives the philosophy of
connected world and connected solutions.

PRODUCTS & SOLUTIONS: Outsourcing, Consulting, IT/ Managed Services.

BRAND VISIBILITY: Tech Mahindra, on 25 June 2013, announced the
completion of a merger with Mahindra Satyam to create a 32.5 billion IT
Company. As of 2019, Tech Mahindra is expecting to get back to a strong
growth mode in the telecommunication business, by getting ready for the 5G
revolution and preparing to roll out 5G networks. It announced netOps.ai,
its Network Automation and Managed Services Framework based on CI/CD
(Continuous Integration/Continuous Deployment) principles.

12. CANON INC.

FLULIO MITARAI

CHAIRMAN AND CEO

KEY DIFFERENTIATOR: Canon is a Japanese

multinational corporation and has a primary listing on the

Tokyo Stock Exchange and secondary listing on the New

York Stock Exchange. It has a total of 379 consolidated

subsidiaries and 195,056 employees. It made a Net sales

of $35,603 million and a net ncome of $2,277 million in

2018. It is ranked second in the Top Ten U.S. Patent Holders by Company in
2018, while has been ranked No. 1 in Japan for 14 years ninning.

PRODUCTS & SOLUTIONS: Imaging and optical products (SLR Cameras, Still
Cameras, Photocopiers, Digital Cameras, Camcorders), Printers, Scanners,
Lenses, LCDs, Projectors, Virtual Reality Headset, Calculators

BRAND WVISIBILITY: In 2019, Canon has announced that the company's
interchangeable-lens digital cameras (digital SLR and mimorless cameras)
have maintained the No. 1 share of the global market for 16 consecutive years,
from 2003 to 2018 Canon continues to refine its diverse imaging technologies
based on its core optical technology, It also contimues its commitinent towards

ability to create loyalty.

10. HCL TECHNOLOGIES
LIMITED

SHIV NADAR

CHAIRMAN & CHIEF STRATEGY OFFICER

KEY DIFFERENTIATOR: HCL Technologies is an Indian

multinational IT services company, offas services

including IT consulting, enterprise transformation,

remote infrastructure management, engineering and
R&D, and business process outsourcing (BPO). The Noida-based IT services
firm is among the top 20 largest publicly traded companies in India with a
market capitalization of $18.7 billion as of May 2017. With a worldwide
network of R&D, innovation labs and delivery centers, and 137,000+
‘Ideapreneurs’ working in 44 countries, HCL serves leading enterprises across
key industries, including 250 of the Fortune 500 and 650 of the Global 2000.

PRODUCTS & SOLUTIONS: Outsourcing, Consulting, Managed Services.

BRAND VISIBILITY: HCL Technologies in a recent development has become
the third-largest IT services firm in India in 2018-19, with its revenues
touching $8.63 billion in the last financial year, a rise of 10 per cent over the
previous financial year.

col ity development. Through its corporate activities based on ‘Kyosei’
globally, Canon strives to resolve imbalances in the world, in the core areas of
4Es, i.e. Education, Eye Care, Environment and Empowerment.

13. ACCENTURE

DAVID ROWLAND

INTERIM CEO

KEY DIFFERENTIATOR: Accenture is a global

management consulting and professional services finm

that provides strategy, consulting, digital, technology

and operations services. In 2018, the company reported

net revenues of $39.6 billion, with more than 459,000

employees serving clients in more than 200 cities in 120

countries. It has a total of 6,800 patents and patent pending applications in
44 countries.

PRODUCTS & SOLUTIONS: Strategy, Consulting, Digital, Technology,
Operations, Services and Solutions.

BRAND VISIBILITY: Interbrand has ranked Accenture No. 34 on its list of best
global brands and noted its focus on branding and marketing of its Accenture
Strategy, Accenture Consulting, Accenture Digital, Accenture Technology
and Accenture Operations divisions. The company as part of its commitment
towards the India market, has launched a first of-its-kind innovation hub
in B luru, reflecting the confidence of a company that has become the

HCL Technologies is accelerating its evolution into a next
technology services firm through its Mode 1-2-3 strategy that helps future
proof its customers’ business - the Mode 1 is Core Services, the Mode 2 is
Next Generation Services and the Mode 3 is Products & Platforms.

most successful in the IT services business today. Bangalore Intemational
Airport Limited has also signed an agreement with Accenture to set up a co-
innovation center that will help the former to create an airport of the future at
the Kempegowda Intemational Airport, Bengaluru (BLR Airport).
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20. LENOVO GROUP LTD.

YANG YUANQING
CHAIRMAN & CEO
KEY DIFFERENTIATOR: Lenovo is a Chinese
multinational technology company with headquarters in
Beijing (China) and Morrisville (North Carolina) United
States. The three decade old company has operations in
more than 60 countries and sells its products in around
160 countries. The company’s expansion was further
boosted by a joint venture with NEC in Japan called Lenovo NEC Holdings.
Lenovo and Japan's Fujitsu also announced a merger of their PC businesses
in 2018 that resulted in Lenovo owning 51% of the Fujitsu PC ann. The
merger includes a number of agreements, which includes manufacturing,
distribution, brand licensing, and research and development.

PRODUCTS & SOLUTIONS: Smartphones, Desktops (ThinkCentre,
IdeaCentre), Servers, Notebooks (ThinkPad, IdeaPad, Yoga), Tablet
Computers, Netbooks, Supercomputers, Peripherals, Printers, Televisions,
Scanners, Storage Devices, Smart Televisions, Wearables, Datacenter.

BRAND VISIBILITY: Lenovo was able to reclaim its top spot in PC market
share 2018. Ithas gained significant market share in India through bulk orders
to large companies and govemment agencies. India being a large geography,
it is pursuing a strategy of selling its smartphones and laptops through many
small state-centric distributors.

21. SALESFORCE.COM, INC.

MARC RUSSELL BENIOFF

CHAIRMAN & CO-CEO

KEY DIFFERENTIATOR: Salesforce is an American

cloud-based software company headquartered in San

Francizco, California, The bulk of its revenue comes

from its customer-relationship management (CRM)

service and thus it has carved its niche as the largest
CRM software player globally.

PRODUCTS & SOLUTIONS: Customer-Relationship Management, CRM
(Service Sales Cloud, Service Cloud Platform, Marketing Cloud, Commerce
Cloud, Commmunity Cloud).

BRAND VISIBILITY: Salesforce.com has its services translated into 16
different languages and as of July 31, 2011, had 104,000 customers and over
2.1 million subscribers. For the fiscal year 2018, Salesforce reported eamings
of US$127 million, with an annual revenue of US$10.480 billion, an increase
of 24.9% over the previous fiscal cycle. Salesforce’s shares traded at over
$131 per share, and its market capitalization was over US$102.5 billion in
October 2018. Empowering millions of CRM users with Advanced Analytics,
Salesforce has launched Einstein Analytics. It had also signed strategic
agreements with Dell Technologies and IBM that helped in expanding the
use of Salesforce’s market-leading sales, service, and marketing applications
and CRM platform.

22. SAPSE

BILL MCDERMOTT

CEO -
KEY DIFFERENTIATOR: SAP is a German multinational
software corporation that makes enterprise software to
manage business operations and customer relations. It
is the market leader in enterprise application software,
helping companies of all sizes and in all industries
run at their best. Headquartered in Walldorf, Baden-
Wirttemberg, Germany, SAP has regional offices in 180 countries and has
over 425,000 customers, It posted a total revenue of 24. 74b€ (Non-IFRS) in
FY2018 and enjoys a subscriber base of 186 million n its cloud user base.

PRODUCTS & SERVICES: SAP S/4HANA, SAP CRM, SAP ERF, SAPPLM,
SAP SCM, SAP SRM

@

BRAND VISIBILITY: In January 2019, SAP made a strategic plan to shift
to a more modean cloud-based technologies such as blockchain, quantum
computing, machine leaming, internet of things, and artificial intelligence.
For the fiscal year 2017, SAP reported earnings of EURE4 billion, with an
annual revenue of EUR€23.5 billion, an increase of 6.3% over the previous
fiscal cycle. SAP's shares traded at over USD105 per share, and its market
capitalization was valued at USD128 billion in December 2018. This makes
SAP the most valuable company in Germany.

23. INTEL CORPORATION

ROBERT H, SWAN
CEQ
KEY DIFFERENTIATOR: Intel is an American
multinational corporation and technology company
headquartered in Santa Clara, California. It is the world's
second largest and highest valued semiconductor chip
manufacturer based on revenue and is ranked No.
46 in the 2018 Fortune 500 list of the largest United
States corporations by total revenue. It is the inventor of the x86 series of
MICroprocessors.
PRODUCTS & SOLUTIONS: Central Processing Units, Microprocessors,

Systems-On-Chip (Socs), Motherboard Chipsets, Modems, Solid State
Drives, Wi-Fi & Bluetooth Chipsets, Flash Memory.

BRAND VISIBILITY: The global strategy of Intel is transforming from
that of a PC company to a company that powers the cloud and billions of
smart, connected computing devices. Intel supplies processors for computer
system manufacturers such as Apple, Lenovo, HP, and Dell. Intel may be
known to everyone for its processors; but it does much more than that. From
hamessing the cloud capability to making the latest advances in memory,
Intel is disrupting industries.

India is one of the most important non-manufacturing sites for Intel globally,
with over 3,500 employees.

24. ADOBE INC.

SHANTANU NARAYEN
CHAIRMAN & CEQ
KEY DIFFERENTIATOR: Adobe is an American
multinational computer software company headquartered
in San Jose, California. As of 2019, Adobe has more
than 21,000 employees worldwide, about 40% of whom
work in SanJose It is trying to change the world through
digital experiences. It is best known for Photoshop, an
image editing software, Acrobat Reader, the Portable Document Format
(PDF) and Adobe Creative Suite, as well as its successor Adobe Creative
Cloud. It has made many acquisitions over the years that helped in bolstering
its business further.

PRODUCTS & SOLUTIONS: Acrobat, Flash, Photoshop, Premiere, Adobe
Marketing Cloud, Adobe Creative Suite, Adobe Creative Suite & Cloud,
Portable Document Format (PDF).

BRAND VISIBILITY: India is an important innovation hub for Adobe and
over time a lot of the company 's products have been developed in its Indian
R&D centres located in Noida and Bengalum. It has two big focus when
it comes to India—govemment and education. Digital marketing is a high
growth business for Adobe.

25. LG ELECTRONICS INC.

JO SEONG-JIN
CEQ
KEY DIFFERENTIATOR: The Company has 128
operations worldwide, employing 83,000 people
LG Electronics is part of the fourth-largest ‘chaebol’
in South Korea. LG comprises four business units -
Home Entertaiiment, Mobile Communications, Home
Appliances & Air Solutions, and Vehicle Components.
Itz philosophy revolves around people, sincerity, and sticking to the
fundamentals. It has unveiled many new products, applied new technologies
in the fornm of mobile devices and digital TVs in the 215t century and continues
to reinforce its status as a global company.

PRODUCTS & SOLUTIONS: Mobile Phones, Tablets, Smart Watches, Home
Appliances.

BRAND VISIBILITY: LG has developed its brand image gradually and
consistently, always to comummnicate, “Life’s Good.”

In India, LG has earned a prenium brand position and is the acknowledged
trendsetter for the industry. LG India’s manufacturing unit at Greater Noida is
one of the eco-friendly units among all LG manufacturing plants in the world.
Its second Greenfield facility is located at Ranjangaon, Pune, which has the
capacity to manufacture LED TVs, air conditioners, washing machines,
refrigerators, and monitors.

































































































































































































































































































































































































































































































































































































































































































































































































































































































































